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Taco Bell
The Opportunity That Glen Bell Saw When Starting His Restaurant
	The founder of Taco Bell was quite an intelligent person. He returned from the second world war and saw a business opportunity. He realized that people were in dire need of fast, good food. This was because people now had started working informal job setting. He also realized that people wanted to get food easily at the comfort of their street without waiting for long. He ventured into this business with a primary course of satisfying the need for the united states' unique emerging market at that time. Moreover, the founder desired to develop a fast food product that was unique and loved by many, thus taping the new market.
The Promotional Element Used by Taco Bell in The Doritos-Locos Tacos Campaign
	Glen Bell was very creative when starting his business. He realized that his business needed a unique brand that would sell his business across the united states. This led to his friend's idea, who advised his to name his restaurant as Taco Bell, which included his name. The brand name seemed to be working, and he came up with better ideas. He decided to create a logo for his restaurant that could symbolize his business. Thanks to his architectural designers, they came up with the idea of a bell that would carry the business logo. The ideas indeed worked, and it became the main brand mark of Taco Bell to date.
Taco Bell’s Position in The Market Place
	Taco Bell’s position in the marketplace is admirable. Interestingly, they have managed to be among the best performing fast-food business enterprise since it was started. This is due to their unique strategy of changing with the current times and developing better quality products that attract the customers. Taco Bell will continue to flourish if they continue with this strategy.
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